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Tobacco-Free 
Generation   

SG advocating asset-based approach to the design & 
delivery of all smoking prevention & cessation 

programmes  



 Engage Young People  

in Innovative Ways  
‘…to change attitudes to smoking, we need to involve young 

people in the development of policies, services and 
communications activity designed to address tobacco use’  

(SG 2013)  



Structure 

• Objectives & Methods  

• Background  

• Findings  

• Discussion   

 



   Objectives and Methods  

The Pop-Up Radio Project  

 

(i) apply the principles of asset-based 

working, co-production and co-design 

to engage with pupils in Fife’s 

secondary schools using an innovative 

methodology  

 

(ii) explore the impact of two tobacco-

education school interventions – Smoke 

Factor (SF) and Smoke-Free Class (SFC) 



Asset Model values [in a community] (IDeA 2010)  

o Capacity 

o Skills 

o Knowledge 

o Passions 

o Connections  

o Potential  

 

   Objectives and Methods  



The Pop-Up Radio Project in schools 

Activity 1: The Smoke Signals Quiz 

Activity 2: Factual Radio 

Activity 3:  Writing for Radio 

 

   Objectives and Methods 



Structure 

• Objectives & Methods  

• Background  

• Findings  

• Discussion 

 



Background  
– Health education and promotion programmes designed to reduce 

the uptake of smoking  

– SF is a set of activities including optional participation in an 

interactive theatre production for primary school pupils (9-12 years) 

 

 

 

 

 

 

  

– SFC Smoke-Free Class (SFC) is a secondary school competition 

(11-13 years) to encourage at least 90% of the class to remain 

smoke-free over the competition period to win class prizes 

 

 

 

 

 

 

 



Background  

– Discussions on e-cigarettes weren’t included in the research design 

as they didn’t feature in the interventions 

 

– But in discussions in all seven schools, e-cigarettes were raised by 

pupils students, unprompted by researchers and the production 

team  

 

– Other studies aimed to gather adolescents’ understanding of these 

products (Hardcastle et al 2014, Kong et al 2014, Camenga et al 2015, Akre & 

Curis 2015)  

 

– This is a thematic analysis of spontaneous responses of the 13-16 

year-olds and explores their perceptions of e-cigarettes with a 

focus on smoking cessation 

 

 

 

 

 

 

 

– SFC is a secondary school competition (11-13 years) to encourage 

at least 90% of the class to remain smoke-free over the competition 

period to win class prizes 
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• Pupils from all schools – e-cigarettes were easily available from 
‘shops, newsagents and online’ and ‘teleshopping [television 
shopping channels]’  

• named stores they could purchase the products from, ‘market 
stalls’, kiosks in local shopping centres, speciality e-cigarette 
shops and ‘cheap ones’ from the ‘Pound Shop’  

 

 Availability & Price  

‘Ah’ve seen it in every wan [shop] ah’ve been in’  

 

‘I think they [stalls selling e-cigarettes] have started 

like popping up all over the town’  

   

‘really cheap’, ‘wee tiny liquid bottles’ available 

online  – especially Amazon and eBay – and ‘that’s 

where you can get most of the flavoured ones’ 

 

 POS - ‘In the local shop it [e-cigarette stand] is sat 

on the front desk so when I am going to buy chewing 

gum or that I can see them’  

 

‘They’re always right next to where they sell the 

cigarettes, like at the back of the counter’  



‘it’s dearer [more expensive] to smoke’ and e-

cigarettes are ‘pretty cheap’  

  

‘They’re only, like, £3 ah think, which is saving 

them [smokers] a lot o’ money.  A lot more money 

in a week than what they usually did on cigarettes’  

Comparing price of e-cigs to traditional cigarettes 

 Availability & Price  



‘there’s loads o’ [of e-cigarette] posters up’   

 

‘You know how in magazines they have got like the 

back page? I have seen it in them and obviously in 

the shops…’ 

 

‘In the [news]paper, there was this thing… it was like 

the Vapour Lounge… I was just sitting reading the 

paper and it was “come for a free trial”’  

 

Advertising  



‘There is an advert for them as well… 

VIP the advert on telly’ 

 

‘There’s an advert an’ there’s, like, this boy who does like 

his fags… an’ then his pal buys him an e-fag, an 

electronic wan, an’ he just says “dude” an’ it’s, like “do 

your friends, do someone a favour and gie them an e-

fag”… ah think it’s the E-Lite brand’  

 

‘Skycigs… were being advertised in a shopping centre…’  

 

‘In the shops… like sometimes they advertise them for 

sale… you know how they advertise for Sky and stuff? 

They were advertising the fags and the people were 

actually like smoking them and showing you’  

Brand 

Awareness 

 Advertising   



e-cigs described as ‘safer’, ‘harmless’, ‘healthier’ and 

‘less toxic’ than smoking 

 

‘They are healthier than normal fags. It is to try and 

help you quit and they have not got like all the 

chemicals that are in cigarettes in them so it’s a 

cleaner smoke basically’  

 

‘There’s way less chemicals in it cos there’s, like, 

four thousand or something chemicals in a real 

cigarette’  

 

‘It hasn’t been tested what’s inside them… it’s just 

vegetable oil in them and nicotine and then a 

flavour… really bad toxins…’ 

Safer, Healthier, Nicotine & Addiction  



‘It’s just they don’t have all the crap that gets put into 

normal cigarettes, like tar and stuff… and the poison 

it’s not got that in it…’  

 

‘just like a flavoured smoke’ and ‘evaporated water’ – 

‘it’s just flavour.  It’s nothing bad in it’  

 

nicotine is not ‘bad’ 

 

‘… it’s basically just pure nicotine but with none of 

the poison and stuff’  

 

‘… nicotine’s no’ bad for ye – ah think it’s addictive 

but it’s no’ bad for ye – cos they have that in 

hospitals to purify the air or something’  

 

 

 

 

 

Safer, Healthier, Nicotine & Addiction  



‘Don’t you just get addicted to like the actual electric 

ones and then just keep smoking them instead of 

[real cigarettes]?’ 

  

Other students pupils said ‘there’s only nicotine, 

there’s no tar [in e-cigarettes]’ but ‘you can still get 

addicted’, and ‘nobody knows what’s in them’ but 

‘there are still harmful chemicals in them as well’  

  

 

Safer, Healthier, Nicotine & Addiction  



e-cigs generally described as NRTs – pupils shared 

their or family members’ experiences of using the 

devices to try quit 

 

prompted debates about how vaping compared to 

smoking – ‘different’, ‘same’, ‘it’s still bad but not as 

bad [as smoking]’  

 

‘… if they keep doing it [vaping] then I would class 

them as smokers…’  

 

‘The thing is like people could just be puffing on them 

all day and they don’t realise that they’ve actually 

smoked the equivalent of 60 fags’  

Acceptability & Experimentation  



         
 

 

 

difference between buying e-cigs for smoking cessation and 

recreational purposes –  

 

‘if they keep doing it [vaping] then I would class them as smokers, 

if they don’t plan on stopping then yeah they would be counted as 

smokers’  

 

more acceptable as they do not ‘leave a trace of smell’  

 

‘… your parents won’t know either because if you’re like out with 

friends and they’re all smoking and that and you decide you want 

to have one then they’ll smell it on you… but if you have  

like an e-fag then they can’t smell it on you at all’ 

Acceptability & Experimentation  



e-cig ‘looks like a sweet’, 

liked that ‘it lights up blue at the end’  

 

‘looks stupit’ as ‘you’re sookin’ on a metal thing’  

 

pupils use ‘e-fags’ to be ‘cool’ – ‘when it blows out smoke 

it looks cool… cos it’s not a proper fag…’  

 

‘… maist folk are just daen it for popularity…’  

  

in one school, it was suggested that up to 30 pupils used 

e-cigs, some then went on to use cigarettes:  

 

‘… ah think that’s why most people go on tae fae e-

cigarettes to actual [cigs], just to see what it’s like, the 

actual wans, an’ then they get addicted 

 tae it’  

 

 

 

Acceptability & Experimentation  



         
 

 

 

 

‘They [e-cig users] might no’ feel like they’re getting anything 

fae the e-cigs… like, a kick fae it’  

   

‘They [e-cigarette users] might get a better kick fae a fag’  

 

‘… you could do it because it’s not as bad as smoking, so they 

might as well do it’   

Acceptability & Experimentation  



         
 

 

 

 

‘They don’t give off second-hand smoke, so they can do that 

anywhere really… obviously not in school, but in the buildings 

you can walk past them and it won’t harm you as much as the 

real cigarette will’  

 

‘You can smoke them in front of,  

like, babies cos it’s not proper smoke…’  

 

Acceptability & Experimentation  



Flavours  

     Vimto, watermelon, peach, chocolates, blueberries, 

toffee, cherry, Jamaican grass, cherry menthol and ‘a cherry 

one [that] smells like Dr Pepper’ – 

led to experimentation: 

 

‘Ah just wanted tae try it because it was a, like, fruity 

flavour’ 

 

 ‘Loads of people in our school had them. Like, they were 

walking about and everyone was, like, “try this”, because 

they all had different flavours’  

 

‘I’ve tried a shisha pen thing… it’s like a powdery flavoured 

thing…. almost like a sherbet…’ 



Flavours  

‘... the bubblegum…it was good…’  

  

‘My sister has one and you get, like, the Gummy 

Bears…’  

 

 ‘I wanted to see what the flavour was like… it tasted of 

vanilla…’ 

 

‘… I work in a shop and like at the till area where the 

sales of cigarettes and alcohol and stuff, there is like a 

massive line, it’s like a metre long of like different 

flavours. There is like blueberries, bananas, Red Bull, 

like Lucozade flavours, apple…’ 

 



‘I don’t think there should be nice tastes for it [e-cigs] because 

that’s sort of advertising people to do it more, it’s like, you can 

be smoking and it’s not as harmful but you can be like, it 

tastes nice. It shouldn’t happen’  

 

Commenting on a Coca-Cola flavoured e-cig, another said it 

might set a bad example for children: 

 

‘… if they saw like their big brother or something having one 

and they were like it’s Cola and then the wee bairn will try it 

and they will get addicted to them… that would be how the 

little one would start smoking, just trying one of them as 

well…’  

Flavours  
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• Adult product: young people see e-cigarettes as cessation 

devices – cost-effective means for smokers to wean off 

tobacco 

 

• Youth appeal: perceived coolness of vaping, ready availability, 

vast array of appealing flavours – high levels of awareness and 

experimentation 

 

• Safety: vaping is seen as much safer no tar or chemicals 

involved  

 

• Nicotine: felt to relatively harmless – its only drawback (for 

some) being its potential to cause addiction 

      Discussion 



 

 

 

 

 

 

 

 

 

 

      Discussion 

Pupil perceptions reflect the marketing environment: 

•harmlessness of nicotine 

•affordability of e-cigarettes 

•coolness of vaping 

•absence of second-hand harm 

•ready availability of innovative products  

All key messages and features of  

UK e-cigarette marketing (de Andrade et al 2014) 







 

• Set this against: 

- increasingly contradictory evidence base and media reports  

- e-cigs presented as safe and effective, dangerous and 

ineffectual, unlikely to become a “gateway” to smoking, showing 

a major increase of ‘dual use’ with smoked cigarettes, nicotine 

portrayed as both relatively harmless and toxic…. [SFC and SF 

info packs?]  

• Conflicting messages may be contributing to teenagers’ 

confusion 

 Allure of youthful cool to vaping offers no public health gain 

 More needs to be done to protect children from misleading 

messaging and promotion 

 Consistent tobacco-education initiatives need to account for this 

popular trend 

 

      Discussion 
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