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            Notes 

Meeting attendees 
Colin Anderson, NHS Lanarkshire 
Colin Lumsdaine, NHS Lothian  
David Robertson, ASH Scotland  
John Watson, ASH Scotland  
Ken Daly, SCOTSS 
Shelley Queen, Young Scot 
Rachel Stewart, Aberdeenshire HSCP 
Stephanie Scott, ASH Scotland 
Laura Sharp, Fast Forward  
Robbie Stevenson, Landed,Tamsin Smith, Landed 
Kirsten Halliday, West Dunbartonshire Council 
Yvonne MacNicol, NHS Forth Valley 

Apologies 
 
Laurene Edgar,  NHS Lothian 
Brian Pringle,  WLDAS 
Kevin Barlow, Edinburgh City TS 
Karyn McWilliam,  East Dunbartonshire HSCP 
Veronica McGinley, Inverclyde Council TS 
Irene Stewart, NHS GGC 
 
Guest 
 
Inspector Alistair Anderson 

1.    Chair for the meeting – John Watson 
Note taker – David Robertson 
 
Introductions and apologies 

2.    
 
 

A short presentation on a related campaign to dissuade proxy purchase 
of alcohol: “You asked for it” 
 
Inspector Alistair Anderson , Area Inspector, Motherwell & Wishaw 
 
Local campaigns running since 2015 to tackle adult purchase of alcohol on 
behalf of teens. www.dontaskforit.com  
 
Partnership working between Police, Trading Standards, local businesses, 
schools and others. 
 
Media reources: street stencils, street banners, railway station advertising, ads 
outside leisure facilities, social media. 
 
Campaign had a marked impact on adults to ignore young people requesting 
jumpins. 
 
Young people reported that it helped them to avoid succumbing to peer 
pressure, reduced bullying, fighting and created a feeling of safer environment 
when teens were unable to gain access to alcohol. 
 
Possible unintended consequences – teens turning to other behaviours such 
as cannabis use. But these issues have to be addressed anyway. 
 
Anecdotal accounts of adults taking commission to supply alcohol. Some may 
sell it directly from their own homes to teens. 
 
Campaign resulted in marked decreases in street drinking, violence, youth 
disorder and anti-social behaviour and it being offered for use in areas across 

http://www.dontaskforit.com/


Scotland from Spring 2018. 
 
Discussion: 
 
Alcohol and tobacco because the former produces immediate effects and 
consequences and the latter is a long-term impact, do need to be approached 
differently with regard to the messages which  are used to engage the public. 
 
It is easier for a link to be made between adult supply of alcohol and anti-social 
behaviour and physical harm and to hold adults accountable for the part they 
might have played in supplying alcohol to a teen. The messages around this 
can be more forceful and aggressive compared with the more subtle approach 
required to bring about behaviour change in relation to tobacco supply to teens. 
 
For that reason it was felt that on balance both campaigns would need to 
maintain a degree of separation as alcohol abuse tends to be viewed as more 
serious than early tobacco initiation and addiction. 
 
The group felt that there may be potential for cooperation and coordination of 
the two campaigns to ensure that messages do not clash and that both can 
coexist without detracting from the other. The group were uncertain about how 
this might be brought about. 
 
ACTION: John Watson will engage with the alcohol campaign and report back 
to the group on potential for partnership working or joint campaigning. 

3.   
 
 

 #notafavour campaign overview and feedback from supporters 
 
A short survey was sent out to representatives of the 26 Councils and 8 Health Boards 
who engaged with the campaign plus several smaller organisations and 17 responded. 
Several respondents were reporting on behalf of a combined Council and NHS local 
campaign. 
 
This survey can only provide a very limited impression of how the campaign was 
carried out but does suggest that the campaign was appreciated and that the 
opportunity to raise the issue of adults buying tobacco for under-18s was capitalised 
upon in many areas of Scotland.  
 
Approximately 33,000 cards and over 3000 posters have been dispatched. 
 
There was a creditable social media uptake of the message and a number of national 
and local stories ran in press and radio and on TV news websites. 

 
See the document #notafavour progress report. 
 
The group agreed that the campaign had functioned as intended and gave 
some feedback on activity in their area: 
 
West Dunbartonshire TS/HSCP has been working with young people with 
support from Clydebank Colleage to produce video messages in support of 
#notafavour which may potentially be available for use nationally. KH 
 
North Lanarkshire has videos in planning as well. CA. 
 
Aberdeenshire’s petrol pump nozzle campaign targeted over 18’s who buy 
cigarettes for younger friends and identified social media coordination 



undertaken to meet up and arrange passing on of tobacco. Posters were 
displayed in community halls where teen parties take place. 
 
One area of concern expressed by several members of the group was over the 
omission of NVP’s from the campaign.  
 
It was suggested that the focus on tobacco should remain but that additional 
materials linking NVP’s to the campaign message should be introduced over 
time. 
 
Suggestion that electronic versions of campaign materials are produced which 
are single issue e.g. tobacco specific, e-cig specific, and also another version 
which includes reference to both areas.  That way individual areas can choose 
how they take it forward locally.   
 
 
ACTION: ASH Scotland will look at the issue of NVP’s and assess the best way 
to integrate NVP’s into the campaign whilst not losing the momentum for the 
notafavour message in relation to tobacco. The group will be consulted further. 
 

4.   
 
 

Ideas for further activity and strengthening the campaign 
 
ASH Scotland is already beginning to experiment with Google advertising which offers 
the prospect of a significant on-line presence at no cost (Google have a charity 
support scheme). 
 
Instagram and Facebook advertising with a modest cost outlay are being considered. 
 
The Scottish Grocers Federation are supportive of running a story in their next 
newsletter. 
 
The potential for Gantry stickers is being explored and may be distributed via the SGF. 
 
Partnership working with Young Scot and the Year of Young People Project may result 
in the training of Youth Ambassadors to train other young people to develop the 
campaign locally. 
 
In Lothian, the grants scheme to encourage youth advocacy around tobacco-harm 
may be directed in support of the campaign. 
 
There is potential to link the campaign with health working lives. 
 
Potential to ask for support from the Scottish Government Marketing Team. 
 
Ask the STA Research Group for suggestions on how to better evaluate the impact of 
the campaign. Could local areas ask the same questions and contribute to evaluation? 
 
See also: #notafavour progress report February 2018 which contains ideas for local 
action. 
 
ACTION: ASH Scotland will identify priorities for purchase of additional existing 
resources and commission new resources in consultation with the group. 

5. AOCB 

Group 
coordinator 

David Robertson, Partnerships Development Lead at ASH Scotland 
 



 

drobertson@ashscotland.org.uk 0131 220 9467 
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